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Identifying the structural opportunities
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• Cyclical and structural opportunity set – against a backdrop of attractive 

valuations 

• Portfolio positioning - a pure exposure to global emerging markets

• Why Antipodes for Emerging Markets 
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Favourable phase of the macro/policy cycle

Cyclical 

Opportunities

Valuations remain attractive relative to RoW
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• LATAM has quickly dealt with inflation without 

killing the post Covid sentiment

• India, Indonesia and Mexico well positioned for

structural growth

• China recovery is stalling but policy setting 

uniquely stimulatory – attractive stock 

opportunities

Identifying EM countries that have a favourable outlook

Source: Bloomberg

A peak in US inflation/rates and USD 

appreciation is likely to see increased capital 

flows to EMs and reduce upward pressure on 

interest rates. 
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Emerging market in 20 years

Source: Antipodes, Factset

Valuations remain attractive relative to RoW
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Demographics and social reform

Eg. India, Indonesia

Consumer modernisation / premiumisation

E.g. Midea (China), Volaris (Mexico)  

Credit / finance penetration

E.g. Bank Mandiri (Indonesia), 

BDO Unibank (Philippines)

Manufacturing & supply chain

E.g. TSMC (Taiwan)

Commodities & energy

E.g. CATL (China)

Structural  

Opportunities
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Portfolio examples

Consumer modernisation / premiumisation

• Identify consumption segments with modern or premium offerings 

that are underpenetrated:

• E-commerce

• Travel & leisure

• Retail & fashion 

• Insurance
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• Identify economies that are in early stages of credit adoption with 

well established banking markets

• Example: India (ICICI), Indonesia (Mandiri) and Brazil (Itau)

• Payments solutions have been a successful method of acquiring 

consumers

• Example: Pagseguro in LATAM
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Sources: Bain, Google, Temasek, Statista, Brazil government, US Federal Reserve

lllustrative only and not a recommendation to buy or sell any particular security

Portfolio examples
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Consumer 17.2%

Cyclicals

40.0%

Antipodes Emerging Markets portfolio snapshot

As at 30 June 2023

5.6% held in cash

Source: Antipodes

Exposures are representative of Antipodes Emerging Markets (Managed Fund)

Autos & Property 6.2%

Connectivity / Compute 

12.6%Investment 

trends

29.3%

Energy Transition 6.5%

Defensive

25.1%

Internet 16.3% Defensive Franchises 6.9%

Financials 16.5%

Infrastructure 

1.3%

Industrials/Development  

8.9%

Gold  1.9%
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Key:

Regional positioning

As at 30 June 2023

4.6% held in cash

Antipodes Emerging Markets (Managed Fund) 

MSCI Emerging Markets

Mexico

11.3% 

2.8%

Indonesia

6.8% 

2.0%

Brazil

11.6% 

5.7%

India

3.0% 

14.5%

Korea

7.9% 

12.4%

China/HK
 

 

 

 

37.3% 

28.6%

Taiwan

6.1% 

15.7%

Other LATAM/EMEA

1.0% 

13.0%

Other Asia/RoW

10.4% 

5.3%
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• Rich pedigree in emerging markets investing: 

• 60% of since inception1 cumulative alpha in Antipodes Global Fund - Long driven by EM 

exposures

• Global research platform provides solid industry research backbone

• Team structure encourages idea generation across all of EM

• Pragmatic value approach allows for portfolio construction without being captive to style 

or factor biases - focus on resilient businesses at the right price

1As at June 2023, inception July 2015.         



Connect and follow 
for more insights

antipodes.com Twitter

Good Value Briefing 1300 010 311distribution@pinnacleinvestment.com

LinkedIn

https://antipodes.com/
https://podcasts.apple.com/au/podcast/good-value-pragmatic-value-investing/id1536673580
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The Zenith Investment Partners (“Zenith”) Australian Financial Services License No. 226872 rating (IOF0045AU rating issued November 2018, 

WHT0057AU rating issued November 2018, IOF0203AU rating issued November 2018) referred to in this document is limited to “General Advice” (as 

defined by the Corporations Act 2001) for Wholesale clients only. This advice has been prepared without taking into account the objectives, financial 

situation or needs of any individual. It is not a specific recommendation to purchase, sell or hold the relevant product(s). Investors should seek 

independent financial advice before making an investment decision and should consider the appropriateness of this advice in light of their own objectives, 

financial situation and needs. Investors should obtain a copy of, and consider the PDS or offer document before making any decision and refer to the full 

Zenith Product Assessment available on the Zenith website. Zenith usually charges the product issuer, fund manager or a related party to conduct Product 

Assessments. Full details regarding Zenith’s methodology, ratings definitions and regulatory compliance are available on our Product Assessment’s and at 

http://www.zenithpartners.com.au/RegulatoryGuidelines 

The Lonsec Ratings (assigned as follows: Antipodes Global Fund - February 2018; Antipodes Global Fund – Long - February 2018; Antipodes Asia Fund - 

February 2018) presented in this document are published by Lonsec Research Pty Ltd ABN 11 151 658 561 AFSL 421445. The Ratings are limited to 

“General Advice” (as defined in the Corporations Act 2001 (Cth)) and based solely on consideration of the investment merits of the financial products. Past 

performance information is for illustrative purposes only and is not indicative of future performance. They are not a recommendation to purchase, sell or 

hold Antipodes Partners products, and you should seek independent financial advice before investing in these products. The Ratings are subject to 

change without notice and Lonsec assumes no obligation to update the relevant documents following publication. Lonsec receives a fee from the Fund 

Manager for researching the products using comprehensive and objective criteria. For further information regarding Lonsec’s Ratings methodology, please 

refer to our website at: http://www.beyond.lonsec.com.au/research-solutions/our-ratings. 
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This communication has been prepared by Antipodes Partners Limited (‘Antipodes Partners’, ‘Antipodes’) ABN 29 602 042 035 AFSL 481580. 

Interests in the Antipodes Global Fund (ARSN 087 719 515), Antipodes Global Fund – Long Only (ARSN 118 075 764) and Antipodes Emerging Markets (Managed Fund) (ARSN 096 451 393) (‘Funds’) are issued by Pinnacle Fund Services 

Limited, ABN 29 082 494 362, AFSL 238371. Antipodes Partners is the investment manager of the Funds. The Product Disclosure Statements (‘PDS’) for the Funds are available at www.antipodespartners.com/funds. Any potential investor 

should consider the relevant PDS in deciding whether to acquire or continue to hold units in a fund. The issuer is not licensed to provide financial product advice.  Please consult your financial adviser before making a decision to invest in a 

fund. 

Antipodes Partners and Pinnacle Fund Services Limited believe the information contained in this communication is reliable, however no warranty is given as to its accuracy and persons relying on this information do so at their own risk. Any 

opinions or forecasts reflect the judgment and assumptions of Antipodes Partners and its representatives on the basis of information at the date of publication and may later change without notice. The information is not intended as a securities 

recommendation or statement of opinion intended to influence a person or persons in making a decision in relation to investment. This communication is for general information only. It has been prepared without taking account of any person’s 

objectives, financial situation or needs. Any persons relying on this information should obtain professional advice before doing so. Past performance is not a reliable indicator of future performance. Unless otherwise specified, all amounts are in 

Australian Dollars (AUD). WM/Refinitiv Closing Spot Rates are provided by Refinitiv. Refinitiv shall not be liable for any errors in or delays in providing or making available the data contained within this service or for any actions taken in reliance 

upon it. Options exposure represents the market downside. For put options (typically used to limit potential downside) delta-adjusted exposure is used and for call options (typically used to capture potential upside) exposure is calculated using 

the current option value.

To the extent permitted by law, Antipodes Partners and Pinnacle Fund Services Limited disclaim all liability to any person relying on the information in respect of any loss or damage (including consequential loss or damage) however caused, 

which may be suffered or arise directly or indirectly in respect of such information contained in this communication. 

The information contained in this communication is not to be disclosed in whole or part or used by any other party without the prior written consent of Antipodes Partners. Antipodes Partners and their associates may have interests in financial 

products mentioned in this communication.

Disclaimer
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